
By: Treena Hein Brunswick flag on 600    Alexander Griffith is with her Summer Company 
pedometers in five colours. serving up chilly treats at award. 

   Looking for some mid- Kevin says mixing colours “Jack Frost” on the beach    “I design cute little 
summer business correctly and learning in Arnprior. Alex did his dresses, t-shirts with 
inspiration? Say “hello” to bookkeeping skills have research into previous sayings, sunhats, basically 
nine young Valley anything you can think of,” 
entrepreneurs who are she says. “I am starting my 
doing great things with the fall line with tweed and 
competitive awards they fleece jackets.”
received from the Ontario    Monet’s business started 
Ministry of Small Business when with the arrival of her 
and Entrepreneurship.   Yorkshire Terrier (Misty) 
   Successful ‘Summer over a year ago. 

been the biggest challenges, operations on this site, and Company’ applicants    “I made her a sundress to 
which he is overcoming found out the beach was receive a $1500 award for match one of my dresses, 
very well. closed a significant amount start-up costs and an and then I made a ton more 
   Natasha Lubimiv's of time last year due to additional $1500 award clothes for her, thinking I 
“Magical Occasions” in water quality problems. upon successful completion would use them all 
Petawawa, offers to make    “I talked to the town and of the program, which someday. I had so many 
parties magical with a 45- had the contract include a includes a business plan. clothes, my Mom suggested 
minute show. She has been part saying that every day    “2K Branding” in Deep I go to craft shows. But the 
the star attraction at 20 the beach is closed, it's River is a pad-printing business really started when 
parties, (four recently in subtracted from the rent.” service offered by Kevin I brought Misty into Bright 
one weekend!) and plans to    Alex’s research also Kennedy for consumer Eyes and Bushy Tails (a pet 
incorporate magic into her compelled him to purchase items such as pedometers, supply store in Petawawa) 
future career as a speech insurance against break-ins.         golf balls and water bottles. with clothes on, and owner 
pathologist. She says the    Monet St. Louis, who has Kevin has had several small said she would buy them 
Summer Company program just finished grade 10, is orders and seven large right there.”
has shown her that “the expanding her “My Diva orders, including a recent Please see “Young 
possibilities are endless.”    Dog” business in Pembroke order to print the New Entrepreneurs” on page 5
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Young Entrepreneurship Shines
Summer Company starts nine businesses

“I talked to the town and had the contract 
include a part saying that every day the beach
is closed, it’s subtracted from the rent.”

- Alexander Griffith

$20 Greenfee on Wednesdays, and after 2:00pm on Sundays.

Tee Times: 613-732-1665

PEM BROKE
GOLF CLUB

Est. 1922
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A Resource For Business Information

CNR Bookkeeping
We manage your books,

162 Pembroke St. W., Pembroke
(Entrance at rear of building)   

 
Email: cnr@downtownpembroke.com
Phone: 613-732-4340  

so you can manage your business.

By: Janice Hollingworth Egan Click grants for your business. Business Consultants. 
   The website allows access to Call    All information is available Renfrew County Community 
oodles of information    If you would like to speak to free of charge, in both official Futures Development Corp.
including business guides, an individual, call an languages. 
online tools such as the Small Information Officer and they    Looking for answers to your 
Business Workshop, and will be able to send you business questions? Thanks to 
upcoming events sponsored by information to answer your Canada-Ontario Business 
the federal and provincial specific question.  Service Centre (COBSC), 
governments such as GST/PST Visitinformation is just a click, call 
seminars. For existing    You can always visit the or visit away. COBSC’s motto 
businesses there are articles Renfrew County Community is: “Whatever your business 
about hiring employees, Futures Development Janice Hollingworth Egan is a question, we can help!” 
technology, exporting, e- Corporation office at 2 Small Business Consultant    COBSC targets all types of 
business and more. There are International Drive in with Renfrew County business. Whether you are 
resources available for for Pembroke. We have a good Community Futures developing a concept, starting 
aboriginal, women and youth business library and you can Development Corporation.or growing a business, or 
entrepreneurs, and they have a speak with one of our Small planning an exit form the 
search capacity for business world, COBSC is an 
information on government excellent resource.  

www.cbsc.org/ontario   
800-567-2345 or 

800-457-8466 (TTY)
www.rccfdc.org    
888-225-8331 
613-735-3951

   A new Service Ontario centre has opened in Pembroke, making 
it easier to access some business and personal government 
services.
   On the business side, some of the services available include: 
apprenticeship information and examinations, business 
registrations, land registration services, trade certificate renewals, 
government publications, business name searches and 
registrations, business name renewal applications, retail sales tax 
vendor permit applications, employer health tax applications and 
workplace safety and insurance board (WSIB) applications.  
   The centre is at 400 Pembroke Street East. It is open Monday 
to Friday from 8:30am to 5:00pm.

   The City of Pembroke and the Town of Petawawa are 
representing Renfrew County on the “Best Places to Live in 
Canada” annual ranking put out by MoneySense Magazine.
   Pembroke ranked 78th on the list, just ahead of Petawawa, who 
ranked 91st. Among the other area municipalities on the list 
were: Ottawa-Gatineau (1), Kingston (6), Brockville (58), 
Belleville (64), Trois-Rivieres (66) and Cornwall (74).

   The annual Fall Showcase in Petawawa has been cancelled 
abruptly. Organizer Doug Stoneman indicated that a family 
emergency has forced him to cancel the event, but promises that 
the Spring Showcase will still go on. 

Business Service Centre 
Opens In Pembroke

Pembroke, Petawawa
Listed as “Best Places

To Live in Canada”

Showcase Cancelled
1 Offer expires October 31, 2007. Subject to meeting TD Canada Trust lending policies and criteria. Certain business 
documentation is required. Offer may be extended, changed or withdrawn at any time without notice. Cannot be used in 
conjunction with any other offer or discount. Offer not available on refinancing of an existing TD Canada Trust Debt. Some 
conditions apply. Interest rate fluctuations with TD Prime.
2 Includes revenues and assets of associated businesses as defined in the Ontario Corporations Tax Act.

Enjoy 1% below Prime for the entire term of your loan

Available for small business loans up to $50,000 in-branch

Terms up to 4 years available

Available to Ontario businesses with revenues and assets
of less than $500,000  each

Eligibility requirements apply, so ask us for details

2

.

.

.

.

.

  1% Below PrimeOur
small business loan can help

you build your business

 Need a business loan?

 UP TO $50,000 NOW!$50,000  1

 Small business loans at Small business loans at

150 Pembroke Street West
613-732-2847

Banking can be this comfortable

Offer
Expires
October 31,
2007



ABOUT THE PUBLICATION

Ottawa Valley Business is a free email 
publication that reaches more than 
1,500 businesses, municipal 
administrators, councilors and 
organizations in Renfrew County.  
It is published Forward Thinking.

OVB focuses on the business 
environment of the Ottawa Valley. It 
is distributed on  the 15th day of each 
month. Copies are also available for 
download from the Forward Thinking 
website: www.fwdthink.net.

CONTENT & SUBMISSIONS

News, article suggestions and letters 
to the editor are welcomed and 
encouraged. Content will be edited to 
fit the space available.

Please submit materials by the 9th 
day of each month (ie: January 9th for 
the January 15th issue).

FOR MORE INFORMATION

Jennifer Layman
Forward Thinking 
PO Box 1141
Pembroke, Ontario K8A 6Y6
Phone: 613.732.7774  
Email: jenn@ovbusiness.com
www.ovbusiness.com

ADVERTISING

Various advertising options are 
available in OVB. Our most popular 
requested ad sizes are as follows:

Business Card Size.................................$80
Quarter Page..........................................$180
Half Page..................................................$340

For more information, download our 
Rate Card by visiting our website at: 
www.ovbusiness.com. Or, just ask for 
it and we’ll send it to you.

HOW TO SUBSCRIBE

To subscribe to Ottawa Valley 
Business, send an email to: 
jenn@ovbusiness.com.
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   Canadian agriculture has Agri-Food Export actions, commitment, 
earned an international Recognizes excellence of dedication, enthusiasm and 
reputation for providing safe, achievement by small and generosity of spirit, makes a 
high-quality foods to medium-sized enterprises, valuable ongoing contribution 
Canadian and international alliances and organizations in to the agri-food industry 
consumers. Our innovation Canada in securing new export and/or the rural community, 
and research has also led to markets. This success makes a improving the quality of life 
new products and new uses for valuable contribution to the for rural Canadians.
familiar commodities. agri-food industry or the rural 
   The Canadian Agri-Food community, improving the 
Awards of Excellence quality of life for Canadians.
recognize outstanding Agricultural Awareness 
achievement in six areas that and Education
are key to the continued Recognizes an individual, 
success of the sector. The group or organization that has 
awards are sponsored by made significant contributions 
Agriculture and Agri-Food in promoting public awareness 
Canada, and the Royal and understanding of the 
Agricultural Winter Fair. agriculture and agri-food 
Awards will be presented in sector through outreach 
November 2007 at the Royal activities, events or projects.
Agricultural Winter Fair. Agricultural Voluntarism
   The nomination areas Recognizes excellence of 
include the following:  achievement by an individual 

Youth Leadership or organization that, through 
Recognizes a young individual  
or youth organization who has 
made an outstanding 
contribution through 
agricultural leadership and  
makes a valuable contribution 
to the agri-food industry 
and/or rural community.
Environmental Stewardship
Recognizes an exemplary 
individual, group, organization 
or corporation that has 
demonstrated responsible 
environmental practices and/or 
undertaken specific projects or 
activities that enhance or 
preserve the natural 
environment of rural Canada.

Innovation in Agriculture 
and Agri-Food

Recognizes an individual, 
organization or business that 
made an innovative 
contribution to the agri-food 
sector resulting in a new 
technology, product or service, 
a new use for an existing 
product, and/or increased 
productivity, profitability or 
client service.

   The deadline for 
submissions is September 7, 
2007. Forms can be obtained 
by visiting: www.agr.gc.ca. 
You can also contact 
Agriculture and Agri-Food 
Canada at: 800-410-7104 or 
the Royal Winter Fair by 
calling: 416-263-3411.

Agricultural Awards Requesting
Nominations By September 7th
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Energy efficient propane furnaces, 
water heaters, fireplaces and stoves.

Arnprior: 613-623-4207
Toll Free: 800-790-9265

Pembroke: 613-732-7400
Toll Free: 800-766-7451

W.O Stinson & Son Ltd. has been looking after your 
commercial and residential heating and cooling needs for 70 
years. The addition of a propane division to our company 
furthers our commitment to provide you with the best 
options for your home or business. Learn more about our 
propane and other divisions at: wostinson.com.

Now Carrying Propane.

   “A picture is worth a vague idea to delivery of 
thousand words” may be printed brochures, posters, 
true, but sometimes that manuals, whatever,” 
picture needs a caption. Catherine adds. “We enjoy 
   That’s where Samalander helping our customers 
Writing Services comes in. improve their business, and 
The writing team of Peter we enjoy the diversity of our 
and Catherine Fournier will work. One day we’re writing 
hire the photographer, write about fiber optics, the next 
the safety precautions, designing an installation 
product description or poster.”
installation instructions,   Based in Arnprior, 
design the layout, arrange for Samalander is well located to 
translation if necessary, serve both Ottawa and the 
negotiate with the printers Ottawa Valley. Examples of 
and deliver the final product their work, and additional 
to your door. information can be seen at: 
   After being laid off from www.samalander.com, or by 
his position of Technical calling: 613-623-9668. 
Documentation and Tools Is Samalander 
Manager at Nortel in 2000, Spelled Correctly?
Peter worked for a time on    Of course! Samalander is 
contract with both Nortel and an example of the typical 
JDSU, while Catherine early language development 
continued her work as a inversion of young children, 
freelance writer for a number like “pasghetti” and 
of North American “ephalent”. For the 
magazines. They founded Fourniers, “Samalander” 
their company in 2004. represents the attitude of 
   Peter explains the founding creativity, activity and 
of Samalander, “After a insight so often found in 
while, we realized that small children in this stage of 
and medium businesses had a development.
real need for large company    Biologically, salamanders 
documentation, and an low- are surprising little creatures. 
cost integrated approach. Almost always hidden from 
Typically a small business view, they are supremely 
can’t afford a full time well adapted to their role in 
writer, but they still have a the forest ecology. Many are 
need for someone to come an absolute delight to 
into their shop and say, children before they learn to 
“What do you need? Who fear “slimy” things, about the 
are your customers? What same time they always 
have you got planned?” pronounce “salamander” as 
   “So we help them develop “samalander”.
a solid plan; right from 

Big Business Documentation
On A Small Business Budget

Peter and Catherine Fournier
Writing & Writing Management Services

Samalander
209 Harrington Street, Arnprior, Ontario  K7S 2T6
Tel: 613-623-9668   Fax: 613-623-2508

peter.fournier@samalander.com
catherine.fournier@samalander.com
www.samalander.com

Empowerment Courses
Coming to Pembroke

Unleash Your True Potential people can attend for $80. 
Join us in a six-week program Contact: The 8th Side, 
designed to help you tap into 613-281-0439 or 
your true potential. Six-week katherine@the8thside.com.
course runs Sept.5th-Oct.10th. Take The Power Back
Cost: $360 or $540/two. Join Satyam and Freedom 
Contact: The 8th Side, Malhotra, authors of the 
613-281-0439 or revolutionary book “Born on 
katherine@the8thside.com. the Mountaintop: Reclaim 

Psych-K Your Life and Unleash Your 
Quantum theory suggests that Spirit,” in a workshop that 
your life is a reflection of your will change the way you see 
beliefs. If these statements are yourself and the world around 
true it would obviously benefit you. The event is being held 
us greatly to possess positive September 14th from 2:00pm-
beliefs. Two day course, 4:00pm at The Margeurite 
Sept.8th-9th at the Margeurite Centre. Cost: $25/person. 
Centre. Cost: $350 if Contact: Sheppard's Life 

th Centre, 613-732-7755, registered by August 24. 
info@sheppardslifecentre.comContact:  Sheppard's Life 
.Centre, 613-732-7755, 

info@sheppardslifecentre.com
Goal Setting

Learn to set S.M.A.R.T goals 
in this one-day seminar, being 
held Saturday, September 15th 
from 12:00pm-4:00pm. The 
cost is $50/person or two 



Monet was
nominated recently
for a 2007 “Young
Entrepreneur Award”
from the Upper 
Ottawa Valley 
Chamber of
Commerce, the 
youngest person ever
to be nominated.

Continued from Page 1    Other award-winners include    Customers wanting 8 mm or 
Kylah Dobson, whose VHS tapes converted to DVD 

   “My Diva Dog” designs are “Rainbow Heritage Garden” in format can call on Joel 
also sold in Amherstburg, Cobdenfeatures heirloom Lapierre of “Save Those 
Guelph and Ottawa, after varieties of vegetables and Memories” in Petawawa. 
Monet made connections herbs sold through Farmer’s    And lastly is Jacob Pincivero 
through family members and Markets. of “Jake's Firewood” in
sending samples.    Andrew Zohr of Zohr's Pembroke. 
   Monet's initial $1500 award Biodiesel” in Eganville    For more information on 
was put towards a $3000 manufactures fuel from waste these winners and Summer 

vegetable oil. Company, you can visit: 
   Christian Caron in Deep www.sbe.gov.on.ca and click 
River is repairing small the links for the Summer 
engines at “Caron's Small Company program.  
Engine.” 

embroidery machine. 
   “It brings things to the next 
level,” she says, enabling her 
to add custom sayings and 
pictures to her collection. 
   In terms of future plans, 
Monet plans to open a dog spa 
and boutique and is already 
taking correspondence courses 
to finish high school early. She 
plans to complete dog 
grooming school in the latter 
half of grade 12.  

 

 
 “
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   Making decisions can and 
should be one of the most 
empowering things we do. The 
reality though, is most people 
have an awful time making 
decisions. Why is this?
   The short answer is fear: 
fear of making mistakes, fear 
of failure, fear of rejection, 
fear of what we could miss out 
on if we choose one thing over 
another. All these fears 
paralyze our ability to move 
forward. 
   Most people do not make 
decisions based on what they 
want. Instead, they make 
decisions based on what they 
feel will be accepted by 
others, what they can 
comfortably do or what they 
can afford. Sometimes these 
decisions can be scary, but 
focusing on the goal, not the 
fears, will ultimately 
strengthen bring about a new 
level of empowerment.

What You Can Do
   The following tips will help 
you to exercise your ability to 
make decisions:
1) When faced with making a 
decision, decide what it is you 
REALLY want. Don't worry 
about the limiting factors that 
may surround you.
2) Once you have made your 
decision, block out the 
negative thoughts that want to 
intrude. Look forward and 
create the circumstances 
which will bring you success.
3) Learn to use mistakes as a 
learning opportunity. If your 
choice doesn't work out, 
analyze the situation, correct it 
and try again. As author John 
Maxwell said, learn to Fail 
Forward. 
    If you want to improve your 
decision-making abilities, 
please contact us  we can help! 

Envision Success

Decision-Making Power

By: Tony Davies
tony.davies@momentumbusiness.ca

 

We have a network of mature, reliable 
individuals who are available to provide 
supervision and companionship in 
hospitals, nursing homes or private 
residences.  

Regular shifts or to 
accompany appointments.

When you can’t be there...

Young Entrepreneurs 

Publisher Wins APEX Award

Small Business Loans
Pret aux PME

$5,000 - $150,000

^

Community  Futures Development Corporatio n

Société d’aide au développement des colle ctivi tiés

RENFREW COUNTY

Phone: 613-735-3951 ext. 224
  2 International Dr., Pembroke

Website: www.rccfd c.org

Congratulations to Heather Lang of HLR Publishing who 
recently won her fifth APEX award for a magazine she has been 
producing since 1990. This year’s award was in the category of  
magazines and journals, custom published, over 32 pages. The 
awards are sponsored by Communications Concepts.

Contact Sharon Maye: 613-732-9993 ext. 3218.
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For more info: ww.downtownpembroke.com.

 Small Business Week Seminar Hosts

$25 Pass entitles you 
to attend as many 
seminars as you like in 
the three days, if paid 
in advance. $35 if 
paid at the door.

You can register online
or send a cheque to:

Companies can send
five people for $100
if paid in advance.
$35/person if paid at
the door.

Bring your business
card - there will be draw
prizes throughout the
week

DowntownPembroke.com
PO Box 1141
Pembroke, Ontario
K8A 6Y6

 MAJOR CORPORATE SPONSORS:

 October 15th, 16th and 17th at the Best Western Pembroke Inn

Julie Simmonds April Cappell Tina Morneault
Mini Board Advertising Buy Local Valley Employee & Family 

Assistance Program
Peter & Catherine Fournier Elizabeth Radley-Walters
Samalander Active Chiropractic De-Ann Sheppard

Sheppard’s Life Centre
Paul Peterson Mike Neville
The Ottawa Valley.com Century 21 Neville Realty Andrea Hoffman

CNR Bookkeeping
TBD Joyce Layman
TE Canada Trust Pembroke Forward Thinking Jim Slavin

The Delfi Group
Chris Hinsperger Gail Richardson
The Delfi Group The Delfi Group Gwen & Clive Greenstock

Fifth Avenue Collection 
Todd Peever Agnes Branecka
Renfrew County Community Edward Jones Chris & Louise Hermitte
Futures Development Corp. Speedpro Signs

Katherine Jensen
Sarah Hashem The 8th Side Shawn Gallant
Canadian Youth Business The Ottawa Valley.com
Foundation Matt Lemay

1000 Islands Workforce Jennifer Layman
Judith Gilchrist Development Group Forward Thinking
Purposeful Life

Elizabeth Graham Treena Hein
Mary Hill Ottawa Valley Waste Freelance Writer for 
Johnston & Mackie Recovery Centre Canadian Manufacturers & 
Insurance Exporters Magazine

1000 Island Region Workforce Development Board

Best Western Pembroke Inn & Conference Centre

 Watch for our
full schedule
coming in the
next issue of
Ottawa Valley

Business.

We have 4 openings for seminars and 1 opening for major 
corporate sponsorship. If you are interested, contact 

Jennifer at: jenn@fwdthink.net or 613-732-7774.
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OVB SPECIAL FEATURE: SELLING & SUCCESSION PLANNING

Will Your Business Survive You?
fairly. This is estate planning. family members resort to tensions in the business and Provided by: Norm Carroll
He also wanted to succeed the lawsuits? Would Barb leave cleared the way to work on Frank Carroll Financial
business to Stan. This is because of inequities? developing Stan's skills to (With authorization from 
business planning. For a solid    To avoid this scenario, build a thriving business. The Covenant Group.)
succession plan, both issues everyone’s interests must be Further, Barb was relieved to 
need to be kept separate. The aligned in three ways: results, see the business following    David Kim, a 58-year-old 
challenge is to gain everyone’s processes and emotions. sound practices and was again businessman, wanted to phaze 
support.    First, make sure everyone excited to be part of it.himself out of his business, 
   In order for David to phaze agrees on the results - that in    A sound succession plan while staying on to work part-
himself out of the business, he the end, everyone will be must adhere to business time. He saw himself making 
would have to transfer running treated fairly. Second, reach realities, and paying Lisa and $200,000/year - half of what 
the business to someone else. agreement on the process - Stan the same salary in two he was making currently. 
He had Stan in mind for that that the results will be very different roles would    David had two of his three 
role. However, that also meant achieved through both an eventually render the business children, Stan and Lisa, 
that Stan would make a higher estate plan and a business less competitive. Unless Stan, working in the business. Stan 
salary, and his children would plan. Third, all emotional the future CEO, had the worked in sales with David, 
no longer be “equal.” issues have to be dealt with. freedom to optimize his and Lisa did the service work. 
   As Stan became CEO and David has to determine Lisa's resources and invest in the To be fair to his children, 
earned a greater salary, Lisa emotional connection to being business where he saw fit, the David paid them equally. 
would want to be paid the paid the same as Stan. Would business would suffer, and so However, another woman, 
same as Stan. However, Stan she feel less valuable if she would David's plan of edging Barb, who shared the service 
would want to pay Lisa what was paid less? How does he himself out and earning role with Lisa, had become 
her role is worth, and reinvest resolve this? $200,000 annually from a disgruntled to find out that she 
in the business. Barb wouldn’t    David eventually decided to thriving business.performed the same role as 
be happy making less money split his personal assets, real    A sound succession plan Lisa for half the pay.
than Lisa for performing the estate and investment holdings occurs when you separate    David had another daughter 
same role. between his two daughters, estate planning from the who was not in the business, 
   Though David would likely and leave the business to Stan. business. By dealing with the but he paid for her apartment 
see Stan's side, would he Lisa was happy with the estate three areas of interest - results, and living costs, making her as 
become torn between his two plan and eventually agreed process and emotions - you equally looked after as the 
children? How would Stan that it made sense to pay her can ensure that everyone buys other two.
solve the problem? Would he according to market realities. into the solution and the    In family-operated 
exercise his power as CEO to However, she still felt she business is not weighed down businesses, the tendency is to 
do what is right for the wanted a stake in the business.by emotional baggage.confound family issues with 
business? Would his decision    David's estate and business issues. David wanted 
split the family? Would the succession plan relieved the to treat all three children 

Phone: 613-735-4141     info@fcfinancial.ca   
www.fcfinancial.ca     527 Pembroke Street East

Make sure what you leave behind, 
will move ahead.
Let us help you with your  business, financial and estate planning 
needs. We offer professional services to help your business 
succeed now, and in the future. 

Our family business was started in  1960, and is now a third generation
business. We understand business succession and estate planning . 
We can help you reach your goals.

Norm Carroll
norm@fcfinancial.ca

Laurie Serran
laurie@fcfinancial.ca

Neil Carroll
neil@fcfinancial.ca



By: Jennifer Layman
Jenn@fwdthink.net

   

   The other day, a merchant 
told me that the problem in 
business today is that 
customers aren’t loyal 
anymore. “They’re not like 
they used to be,” he said.
   Well, I disagree. What I 
think has happened is that the 
era of “price sells” took over 
and everyone fell for it. And 
instead of marketing their 
brand, merchants started 
trying to compete in price 
wars. Businesses tried to catch 
a person’s eye, instead of 
trying to make them a 
customer for life. And, I think 
that spelled the end to many 
really good small businesses. 
   My Alero has almost 
190,000kms on it. It has some 
issues, and some scratches, but 
I still love that car as much as 
I did the day I drove it off the 
lot. And, I haven’t missed the 
six-cylinder engine one single 
day.
   Trust me, the loyalty is 
there. In fact, we’re probably 
burned out on features to the 
point where we’re almost 
craving it.

   

ad for the Alero, I loved doesn't usually further your 
everything about the look of brand, and it certainly doesn't 
that car. At that moment, I was build loyalty. The minute 
sold on it. However, I also had someone else has a better One of my favourite 
a list of “features” that I feature, you'll lose that person quotations of all time reads as 
wanted  six-cylinder engine, as a customer. Their loyalty is follows: “Many things in life 
console on the floor, good gas to the feature, not to the brand.will catch your eye, but only a 
mileage, reasonable insurance few will capture your heart. 
and cruise control. I also Pursue those.”
wanted it to be a two-door and    I have taken those words 
black. with me throughout my life, 
   So, how did I do with my and have been fortunate 
feature list? My car is a four-enough to purse those things 
cylinder, console on the floor, that have truly captured my 
decent gas mileage and heart  in careers, relationships 
insurance, and cruise control. and in normal everyday things, 
It is also a four-door and blue. like purchases.
   The point is that while I    For example, when I bought 
drove several other vehicles my last vehicle, I had my heart 
that met or exceeded my set on either a Ford Escape or 
“features” list, they didn't meet an Olds Alero. Despite living 
my emotional requirement. in Windsor  the automotive 
They didn't look as good as capital of Canada  I couldn't 
the Alero. I didn't feel as good find someone to sell me either 
in that V8 Suburban as I did in vehicle! They put me in 
the Alero. The emotional everything from a Ford Taurus 
requirement was what my to a Chevy Suburban. The 
buying decision was based on. problem was, I didn't want 
Oldsmobile reached me on anything else  I wanted what I 
that emotional level, and wanted. Something about 
ended up selling me a car. these two vehicle choices had 
Their branding worked “captured my heart” and I 
perfectly.wasn't about to settle for 
   Take a look at how you are anything less. After two 
building the brand of your months, I drove an Alero off 
business to customers: are you the lot.
reaching buyers on that critical    The key to getting people to 
emotional (and decision-believe in your product or 
making) level? Or, are you service is reaching them on an 
branding by trying to sell them emotional level. That is where 
on a feature? While feature we all make our decisions. For 
selling certainly works, it example, when I first saw an 
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Capture Their Hearts
It’s the secret to successful branding.

Phone: 613-732-7774     jenn@fwdthink.net     www.fwdthink.net

forwardthinking
MARKETING CO. 

Specializing in ideas that work.

It’s not who you know...it’s who knows you.

$500 million
Total retail value of wine 

sales for 2005-2006.
1,989

The number of winery 
operations in Ontario.

2,347
The number of winery retail 

systems in Ontario.
1,022

The number of grape 
growing operations in 

Ontario.
1 Million

The estimated number of 
visitors to Ontario wineries 

each year.
20,000 

The number of wine grape 
acreage in Ontario.

$40,000
The value, per acre, of 
Niagara vineyard land.

125
The number of wineries in 

Ontario.
44%

Ontario wines' share of the 
Ontario wine market.

Source: Wines of Ontario 
(winesofontario.org)

The Ontario
Wine Industry

Numbers


	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8

